
 
What do four interns from CU, a trailer park, million dollar 

homes and Thistle Communities have in common? The 

NeighborWorks Community Impact Measurement Survey 

involving over 200 households conducted in Spring, 2013.  

Thistle Communities coordinated the door-to-door surveying of 

an area in North Boulder shown by the map, right. We chose 

this area because it is economically and ethnically diverse. 

Here, the myth of a homogeneous Boulder is debunked: 

respondents’ homes include million-dollar houses, market rate and affordable rentals, and mobile homes 

next to commercial enterprises.  Also factoring into our choice was Thistle’s construction of one new 

neighborhood and land under contract potentially to build another. 

The goals of the survey were to assess the residents’ quality of life, their level of community engagement 

and their expectations regarding the future of their 

neighborhood. The extensive five-page survey was 

administered by CU LEEDS School of Business seniors 

shown in the photo left with Thistleonian Sally Moser. The 

graduating seniors received three college credits for 

canvassing the neighborhood and studying affordable 

housing. The survey will be given again in 2015 and the 

results compared. 

Interestingly we found that these enclaves of economic diversity were more alike than different as 

demonstrated by the answers to questions which asked about their satisfaction, sense of community, 

feelings of safety, and expectations for the future of the neighborhood.   

When asked about their level of satisfaction with living in 

the community, an overwhelming majority of respondents 

were very or somewhat satisfied. These results undoubtably 

reflect the location: The geographic area borders on the 

open space, is close to schools and parks and has sweeping 

views of the foothills. An overwhelming majority of 

respondents would recommend the area to others as well. 

 

Also found across all three groups was the sense that they could 

depend on their neighbors to help in a variety of emergency 

situations, which included watching a child, needing a ride or 

checking on an elderly neighbor. 



People in all three neighborhoods feel safe, except 

walking in the area at night or at home at night. Not 

enough people worried about safety to analyze the 

results by trailer park, Foothills Community or the 

Wonderland Lake market rate homes. Several 

respondents stated that the possibility of mountain 

lions and other wildlife made them more cautious 

when walking home at night. 

The people who live in the trailer park reported being 

more engaged in community activities and were more 

willing to be engaged than any other group. In addition, 

83% of the mobile home park residents felt that they 

could make a difference in their community, compared 

with 56% of the apartment dwellers and 50% of the 

single-family homeowners.  

 

This area of North Boulder is experiencing 

significant growth and development. Most people 

thought the community would improve or stay the 

same, shown left. Of the 46 out of 195 (24%) who 

remarked on the growth, 13 viewed growth 

negatively (28%), and 30 (65%) viewed growth positively.  

Due to the proximity of the Boulder Shelter for the Homeless and the pending 31-unit facility for 

chronically homeless, we expected the topic to be mentioned. Seven (or 3%) mentioned the presence of 

homeless people, and six of these viewed this as a factor in their prediction of community decline. 

We also found out the community’s knowledge and impressions of Thistle. 

Of the 77 people who had heard of Thistle, 87% correctly identified our 

mission to provide affordable rentals and homeownership. Of those people, 

93% had a positive or neutral impression and 50% knew that Thistle was 

building new homes in their area.  Left, Alberto Barreto conducts outreach.  

Thistle conducted the survey for NeighborWorks America, a network  

comprised of 235 independent, community-based nonprofit organizations 

serving more than 4,500 communities nationwide. In FY 2011, 

NeighborWorks organizations generated nearly $4.2 billion in direct investment in communities across 

America and assisted more than 261,600 low- and moderate-income families with their housing needs.  
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